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1. LETTER TO OUR STAKEHOLDERS 

2-22 

2022 has been marked by the crisis generated as a result of the conflict between Russia and Ukraine, 
which has placed the energy market at risk. The conflict has hampered the supply of essential energy 
resources in European countries and heightened inflationary tensions. In a context like the one we are 
seeing, Endesa has placed a special focus on assessing and estimating the potential real-time direct and 
indirect impacts on business activity, the financial situation and economic performance. 

Endesa considers sustainability as an essential element for guiding its business strategy and is convinced 
that the best way to face the challenges associated with this crisis is to deepen our commitment. To this 
end, decarbonisation is a key aspect, which will help us to reduce our reliance on fossil fuels and guarantee 
a greater degree of self-sufficiency in energy, to name just a couple of benefits. 

As proof of the company's commitment to leading the energy transition, Endesa accelerated its previous 
decarbonisation plans in 2021, bringing forward the ambitious objective of achieving net zero emissions in 
its activities to 2040, thus becoming a 100% renewable company, highlighting the company's ambition to 
lead the energy transition. It also announced that it is leaving the coal business by 2027 and gas by 2040. 

The new 2023-2025 Strategic Plan takes these objectives into account and accelerates the path towards 
zero emissions, incorporating this ambition not only into all its generation activities, but also into retail sales, 
and outlines the ways in which this will be achieved, structured around two main pillars: 

ü 51% growth during the Plan period of the installed capacity of renewable sources compared to 
2022 (4,400 additional MW, reaching a total of 13,900 MW), meaning that 91% of Endesa's 
mainland production would be free of CO2 emissions by the end of 2025. The company is 
committed to reducing scope 3 emissions, with a view to reducing gas sales and promoting 
electrification. 

ü The drive to digitize the network, entailing an investment of 2,600 million euros. This will lead to 
improved quality of service and a reduction of losses. 

A competitive generation base, together with a quality and reliable energy supply, will permit the 
electrification of consumption, a key factor in meeting the growing needs of customers, gaining the loyalty 
of a greater number of them, through an increasingly wide and innovative range of services, contributing to 
economic growth and a higher quality of life. 

The investment plan that sets out these actions is fully aligned with the objective of reaching net zero 
emissions in 2040, thus complying with the objective set in the Paris Agreement to ensure that the average 
global rise in temperature does not exceed 1.5 ºC compared with pre-industrial levels. Under this plan for 
the 2023-2025 period, 90% of the planned investment is aligned with SDG 13 (Climate Action), which in 
turn includes SDG 7 (Affordable and Clean Energy), SDG 9 (Industry, Innovation and Infrastructure) and 
SDG 11 (Sustainable Cities and Communities). 

Additionally, in line with the classification stipulated by European regulations to determine environmentally 
sustainable economic activities or European Taxonomy, more than 80% of the investments included in 
Endesa's 2023-2025 plan are eligible, so they are aligned with the criteria of this regulation, being in the list 
of environmentally sustainable activities. This percentage establishes a direct relationship with access to 
sustainable financing, as it is at the heart of Endesa's financial strategy. To this end, it is expected that by 
2025, 87% of financing will come from sustainable sources. In short, Endesa intends on continuing to play 
an important part in the sustainable recovery of economic activity after the pandemic and the recent energy 
crisis caused by the conflict between Russia and Ukraine, promoting a new economic model that is more 
responsible, inclusive and respectful of the environment, guaranteeing the living conditions for future 
generations. 

Endesa's strategy for a just transition maintains a firm commitment to the development of local communities 
in the area around its assets and business projects, establishing solid and lasting relationships. By creating 
a shared value model, which the company has been applying as a pioneer since 2016, Endesa has 
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established a proactive participatory process with social, business and institutional agents to define support 
plans for each asset or project, with the aim of maximising the physical, social and economic value to the 
local environment. The measures incorporated in these plans include training courses for local 
communities, promotion of primary and tertiary sector activities that promote socio-economic activity in the 
area, energy efficiency initiatives, self-consumption and energy communities in the municipalities that host 
the projects.  

There is a particular focus on the areas affected by the closures of coal-fired power plants. On a voluntary 
basis, Endesa, through the Futur-e Plans, has established the main objective of undertaking an energy 
transition that contributes to mitigating the impact that these closures may have on the local population 
through 4 lines of action: (i) proactive job search for staff directly affected; ii) promotion of economic activity 
in the area, prioritising its own investments in these environments and/or looking for alternative third-party 
activities, which are implemented in the company's sites; iii) education and training of the local population 
to improve their employability and iv) sustainability initiatives within the municipality. To this end, Endesa 
has been awarded 1,202 MW of the just transition tenders in Andorra (Teruel), thanks to its innovative 
industrial proposal, which includes the hybridisation of solar, wind and energy storage systems as well as 
constituting a backbone in socioeconomic aspects, thanks to the collaboration with companies and 
agreements with local agents in the primary, secondary and tertiary sectors. This award confirms Endesa's 
approach, which places sustainability not only at the heart of its business strategy but also includes it in the 
way it operates assets and projects. 

The circular economy, linked to SDG 12 (Responsible Consumption and Production), is another key 
concept in Endesa's strategy. The circular economy must complement the decarbonisation process to 
effectively tackle the energy problem we currently face. It is necessary to reflect on the economic model, 
considering all stages of the life cycle: extraction, production, use and disposal, in addition to the flows of 
materials and energy consumed at each of the stages of its life cycle. The circular economy at Endesa is 
characterised by a re-evaluation of the business throughout the entire chain of value by applying innovative 
thinking, from the design, procurement and operation and maintenance phases of an asset or product to 
extend its useful life, through to the end customers. All this applying specific circular approaches for each 
of the different units at the company, such as reuse and recycling. 

Endesa is aware that it must continue to maintain the highest possible demands in all business areas, 
applying an approach based on sustainability. This is reflected in transparent and ethical governance, at 
the forefront of the application of good practices, which has reinforced the commitment to continue 
integrating sustainability and good governance into the management of all Endesa's activities, as well as in 
relations with its stakeholders. 

We remain fully committed to the Ten Principles of the UN Global Compact, to the Guiding Principles on 
Business and Human Rights and to the UN's Seventeen Sustainable Development Goals included in the 
2030 Agenda.  

Endesa continues to focus on diversity, development and striking a work-life balance as key elements in its 
strategy to generate long-term value, accepting the challenge of continuing to make progress towards 
becoming a more inclusive company. The company maintains ambitious goals to promote gender diversity. 
At present, women account for more than 40 percent of those sitting on the Board of Directors and 50 
percent of those involved in selection processes. Furthermore, Endesa is addressing the entire spectrum 
of diversity, with special mention for the creation of an LGTBIQ+ community, as well as initiatives relating 
to age, culture and the inclusion of people with disabilities. In recent years, the company has made 
significant efforts to improve the integration of people with disabilities throughout the value chain, expanding 
solutions and measures to improve the accessibility of our people and our customers and committing to 
continue working on this challenge in the coming years.  

This commitment to sustainability is recognised by leading sustainability ratings agencies and indices 
worldwide. To this end, Endesa has once again been included in the DJSI World for the 22nd consecutive 
year, achieving its best historical score, reaching fourth position in the electricity utilities ranking and has 
been included in the DJSI Europe for the first time ever. Furthermore, Endesa leads the list of the 15 
Spanish companies from all sectors included in the DJSI World. Elsewhere, Endesa has established itself 
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as a leader in its sector, hand-in-hand with Enel, in the Euronext Vigeo and FTSE4Good indices and has 
renewed its AAA rating, the highest possible, in the MSCI assessment. As a result, Endesa is one of the 
most highly rated companies in the world and in the IBEX-35 with regard to social, environmental and good 
corporate governance criteria. 

In conclusion, Endesa reaffirms its commitment to sustainability because it firmly believes that this will not 
only strengthen its strategy and business, but will also have a direct impact on society, helping it to be more 
prosperous, inclusive, sustainable and resilient in the current process of transition and change. 

 

 

 

 

Juan Sánchez-Calero Guilarte                                           José D. Bogas Gálvez 

                Chairman                                                                             Chief Executive Officer 
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2.1. WHO WE ARE AND RESULTS IN 2022  

 

The scope of the information provided in this chapter covers both Endesa, S.A. and its investee companies 
in Spain and Portugal. The scope is the same as in the Legal Documentation reports. For further 
information, see sections 2.1.2.6. Organisational structure and 2. Report boundary (APPENDIX I: 
Methodology for preparing the report). Variations, if any, to the scope described here are presented 
throughout the chapter. 

2.1.1. Financial, operational and sustainable milestones   

2-6/EU1/EU2/EU3 

2.1.1.1. Financial indicators 

EU1/EU2/EU3/201-4 

 

 

Net income attributed to the Parent amounted to Euros 2,541 million in 2022 compared to Euros 1,435 
million in the previous year (+77.1%).  

Net ordinary income for 2022 amounted to 2,398 million euros, a reduction of 26.1% compared to the 
previous year. 
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The following effects should be considered when analysing net income for 2022:  

Perio

d 
Effect 

Reference

s 1 
Impact 

 

2022 

Sale of 51% of Endesa X Way, S.L. 
7.2, 14 and 

26 

5182 

million 

euros 

Net income 

generated 

from the sale 

of 51% of the 

holding in 

Endesa X 

Way, S.L. to 

Enel X Way, 

S.r.l. and the 

recognition of 

the holding 

(49%) retained 

at fair value as 

a result of the 

loss of control 

over the 

company. 

Social Bonus  
10.3, 16.1 

and 51 

5125 

million  

euros 

Ruling 

202/2022, of 

21 February 

2022, handed 

down by the 

Supreme 

Court in 

Appeal No. 

687/2017 

acknowledged 

the right of 

Endesa, S.A. 

to be 

compensated 

for the 

amounts 

borne to 

finance and 

co-finance the 

Social Bonus 

with the public 

administration

s during the 

whole term 

that the third 

financing 

system of the 

Social Bonus 

is in force, so 

that all 

amounts paid 

in this regard 

are refunded 

to the 

complainant 

by discounting 

the amounts 

that, where 

appropriate, 

had been 

passed on to 

customers. 

Endesa has 

not passed on 

the financing 

cost to 

customers, 

hence there 

are robust 

arguments to 

justify its 

entitlement to 

a full refund of 

all the 

amounts 

borne in this 

regard. In 

particular, with 
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Perio

d 
Effect 

Reference

s 1 
Impact 

 

regard to the 

regulated 

segment of the 

supply activity, 

the reference 

suppliers 

cannot pass 

on that cost to 

customers 

since their 

remuneration 

system does 

not allow it, 

hence the 

recovery of 

such amounts 

must be 

automatic. 

Ministerial Order TED/749/2022 6 

6135 

million  

euros 

Recognition of 

the value of 

remuneration 

for distribution 

activity in 

2017-2019 

pursuant to 

Order 

TED/749/2022

, of 27 July. 

Impairment of the Non-mainland Territories (TNP) of the Balearic Islands, Canary Islands, Ceuta and 

Melilla 
15.1 

627 

million  

euros 

Accounting 

recognition of 

the impairment 

of cash-

generating 

units (CGUs) 

for the Non-

mainland 

Territories of 

the Balearic 

Islands, 

Canary 

Islands, Ceuta 

and Melilla. 

2021 

Impairment of the Non-mainland Territories (TNP) of the Balearic Islands, Canary Islands, Ceuta and 

Melilla 
15.1 

6489 

million  

euros 

Accounting 

recognition of 

the 

impairment of 

cash-

generating 

units (CGUs) 

for the Non-

mainland 

Territories of 

the Balearic 

Islands, 

Canary 

Islands, Ceuta 

and Melilla. 

Carbon  

dioxide (CO2) emission rights 
9.1 and 6 

5195 

million 

euros 

Recognition of 

the right to be 

compensated 

for the 

reduced 

remuneration 

as a 

generating 

company in 

the amount of 

the 

internalisation 

of carbon 

dioxide (CO2) 

emission 

rights 

assigned free 

of charge 

under the 

National 
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Perio

d 
Effect 

Reference

s 1 
Impact 

 

Emission 

Rights 

Allocation Plan 

(PNA), which it 

did not have a 

legal duty to 

bear. 
1 See Notes 6, 7.2, 9.1, 10.3, 14, 15.1, 16.1, 26, 51 of the Annual Report on the Consolidated Financial Statements for the year ended 31 December 2022. 

Below, details are provided of the most relevant financial indicators and how they have changed year on 
year: 

FINANCIAL INDICATORS 

 2020 2021 2022 

Revenues (million euros) 17,050 20,899 32,896 

EBITDA (million euros)1  3,809 4,278 5,565 

Profit for the year (million euros)1   1,394 1,435 2,541 

Ordinary Profit for the year (million euros)1  2,132 1,902 2,398 

Share Capital (million euros)  1,271 1,271 1,271 

Non-Current Borrowings (million euros) 5,901 7,211 11,704 

1See definition in Section 7 of the Consolidated Management Report. 

The breakdown of the main contributions to entities covered by the Sponsorship Law (Law 49/2002) in 2022 
are: 

ü Endesa Foundation, for an amount of Euros 6 million. This annual donation is made to the Foundation 

to develop and finance its foundational activities, which are structured in support of education, training 

for employment, biodiversity and culture. 

ü Universo Mujer II Programme (Public administration), for the sum of Euros 925 million. This donation 

is made within the framework of a programme classified as being of "exceptional public interest", which 

aims to promote and increase female participation in all areas of sport. 

 2020 2021 2022 

Contributions to foundations and non-profit organisations (million euros) 1 27.2 7.0 7.7 

Foundations (million euros) 21.3 5.9 6.8 

Public administrations (million euros) 2 5.9 1.1 0.9 

Public subsidies received (million euros) 1.43 1.7 2.14 

1The information on Contributions to foundations and non-profit entities corresponds to the amounts accrued in 2022 
2 The contributions in 2021 and 2022 correspond to the Universo Mujer II Program. 

3The figure for public subsidies received corresponds to the total amount of public subsidies collected in 2022, all in Spain.  
4 Amount adjusted for subsequent events and details occurring after year end. 

During 2022, Endesa and its investee companies received non-refundable contributions as direct subsidies 
for innovation projects amounting to Euros 2.1 million, from both European and national institutions, the 
most relevant of these being:  

INNOVATION PROJECTS 

MOVES II Dedicated to e-mobility. 

CONFIA 
Automation system for managing energy poverty associated with vulnerable customers based on Blockchain 

technology. 

AMBRA-E International project, carried out in collaboration with Romania and Italy, dedicated to e-mobility. 

Smart5grid Demonstration of 5G solutions for smart distribution networks. 

Flow Analysis of the impact of recharge columns on distribution networks. 

BeFlexible 
The objective of this initiative is to increase the flexibility of the energy system by improving cooperation between 

distribution networks and transmission networks. 
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2.1.1.1.1. Investments 

In 2022, Endesa's gross investments in property, plant and equipment and intangible assets amounted to 
Euros 2,370 million, as follows: 

 
Investments (million euros) 

2020 2021 2022 

Generation and Supply 897 1,228 1,072 

Conventional generation 1 309 440 253 

Renewable generation 551 770 785 

Energy Supply 2 1 1 

Marketing of other products and services 35 17 33 

Distribution 819 819 819 

Structure, services and others 2 78 14 11 

Total PP&E 3 4 1,589 2,061 1,902 

Generation and Supply 185 274 379 

Conventional generation 5 12 22 19 

Renewable generation 14 19 71 

Energy supply 139 194 247 

Marketing of other products and services 20 39 42 

Distribution 22 34 72 

Structure, services and others 2 27 20 17 

Total intangible assets 4 234 328 468 

Total gross investments 1,846 2,389 2,370 

Capital grants and facilities sold -135 -203 -199 

Generation and Supply -7 -3 - 

Conventional generation -2 -3 - 

Distribution -128 -200 -199 

Total net investments 6 1,711 2,186 2,171 

1 In 2022, includes gross capex in the Non-Mainland Territories amounting to Euros 82 million (Euros 93 million in 2021). 
2 Structure, Services and Adjustments. 
3 In 2022 includes additions for rights of use amounting to Euros 23 million (Euros 213 million in 2021). (See Note 21 to the Consolidated Financial Statements for 
the year ended 31 December 2022). 
4 In 2022 includes Euros 2,274 million, 95.9%, relating to investments for low-carbon products, services and technologies (Euros 2,251 million, 94.2 %, in 2021. 
5 In 2022 and 2021 includes Euros 1 million related to investments in Non-Mainland Territories, respectively. 
6 See definition in Section 7 of the Consolidated Management Report. 

Further information on the main investments is provided in Notes 20.1.1 and 23.1.1 to the Consolidated 
Financial Statements for the year ended 31 December 2022. 
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2.1.1.2. Operating indicators 

 

OPERATING INDICATORS 

 2020 2021 2022 

Net installed capacity (MW) 21,652 21,140 22,044 

Conventional thermal 5,098 3,978 3,978 

Oil  2,334 2,334 2,333 

Coal 2,764 1,644 1,644 

Nuclear plant 3,328 3,328 3,328 

Combined cycle  5,445 5,445 5,445 

Renewables 7,781 8,390 9,293 

Hydroelectric 4,749 4,746 4,746 

Wind 2,423 2,546 2,882 

Photovoltaic 609 1,097 1,665 

Rest 1 1 0.5 

Net electricity production (GWh)1 56,269 57,592 64,716 

Conventional thermal 5,650 4,853 5,447 

Oil  4,217 4,077 4,450 

Coal 1,433 776 997 

Nuclear plant 25,839 25,504 26,508 

Combined cycle  11,365 14,441 20,720 

Renewables 13,415 12,794 12,041 

Hydroelectric 7,681 6,122 4,477 

Wind 5,235 5,605 5,709 

Photovoltaic 498 1,066 1,854 

Rest 1 1 1 

Electricity sales to end customers (GWh)  80,772 79,458 79,003 

Regulated price 11,342 10,705 8,210 

Deregulated market2 69,430 68,753 70,793 

Number of electricity customers3 (thousands) 10,420 10,251 10,545 

Regulated market4 4,730 4,373 3,716 

Deregulated market2 5,690 5,878 6,829 

Gas sales (GWh)5 70,045 76,991 63,756 

Deregulated market 39,665 41,147 40,420 
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OPERATING INDICATORS 

 2020 2021 2022 

Regulated market 1,225 1,318 1,258 

International market 17,440 17,765 15,402 

Wholesale business 11,715 16,761 6,676 

Number of gas customers3 (thousands) 1,673 1,684 1,799 

Regulated market 233 232 313 

Deregulated market 1,440 1,452 1,486 

Energy distributed1 (GWh) 124,658 131,090 131,813 

Workforce (end of year) 9,591 9,258 9,258 

1
 Data measured in bars at the substation. 

2
 To provide coherent economic data for this business, we include sales made by Endesa Energía and customers in European countries outside of Spain and 

Portugal. 
3
 Supply points. 

4
 Tariff customers. Does not include access customers. 

5
 Excluding own generation consumption. 

 

2.1.1.3. Sustainable metrics   

2.1.1.3.1. Wealth generation 

201-1 

 

Endesa's activity as a producer and supplier of electricity contributes to the economic and social 
development of the countries in which it operates. 

The economic value generated and distributed by Endesa in 2020, 2021 and 2022 was as follows: 

SUSTAINABLE METRICS (MILLION EUROS) 

  2020 2021 2022 

Direct Economic Value Generated 17,160  21,639 31,183 

Revenue from sales and services 16,717  20,527 32,545 

Other operating income 333  372 351 

Net profit/(loss) of companies accounted for using the equity method 34  -1 15 

Income and expenses from energy stock derivatives 25  543 -2,217 

Other gains/losses and finance income 51  198 489 

Financial Income 25 163 236 
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SUSTAINABLE METRICS (MILLION EUROS) 

  2020 2021 2022 

Other gains and losses 26 35 253 

Economic Value Distributed 16,316 19,710 28,717 

Shareholders 2,132 1,522 1,679 

Companies: Customers, suppliers and contractors 11,395 15,923 23,781 

Power purchases 3,322 7,603 12,901 

Fuel consumption 1,100 1,607 4,349 

Transmission Costs  5,000 4,425 3,603 

Other variable procurements and services 1,647 1,729 2,541 

(Taxes and charges in variable procurements) -892  -568 -856 

Other Fixed Operating Expenses 1,351 1,239 1,353 

(Taxes and charges in fixed costs) -133  -112 -110 

Employees 1,147 916 955 

Public authorities 1,413 1,147 1,857 

Corporation tax 388 467 891 

Taxes and charges 1,025 680 966 

Investment in social projects2 34 14 17 

Financial community 195 188 428 

Financial Expense 191 177 343 

Income and expenses on derivative financial instruments 4 11 85 

Economic Value Retained 844  1,929 2,466 

1 For further details on the indicators, see section 9.4. Value created for stakeholders in the Consolidated Management Report. 
2 Calculated applying the "London Benchmarking Group" (LBG) methodology. 
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2.1.1.3.2. Compliance with the objectives in the 2022-2024 Endesa Sustainability Plan 

 

Endesa has addressed each of the priorities and strategic pillars defined in the 2022-2024 Sustainability 
Plan, through more than 130 quantitative management targets, securing an overall rate of compliance of 
97%.  

ACHIEVEMENT OF SUSTAINABILITY PLAN OBJECTIVES 

Line of action Achievement in 2022 

Future of generation 91.7% 

Electrification, digitalization and platforms 99.6% 

People we work with 99.9% 

Global and local communities 100% 

Responsible supply chain 86.5% 

Occupational health and safety 95.9% 

Environmental sustainability 94.3% 

Good governance 100% 

Growth accelerators 99.2% 

TOTAL  97% 

Details of compliance with the objectives set out in the 2022-2024 Plan can be consulted in APPENDIX IX: 
Compliance with PES 2022-2024 objectives. 
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2.1.2. Commitment to the new energy model 

2.1.2.1. Open Power strategic positioning  

Our VISION: OPEN POWER positioning 

Endesa combines the strength of its organisation with the opportunities of an open connected world to 
make energy affordable and sustainable, and to ensure security of supply. 

Endesa is aware of the significant change the industry is currently experiencing, operating in a new era for 
energy that is more open, participative and digital. This strategic positioning is summarised in the concept 
of Open Power, which constitutes the Company's mission, vision and values. 
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2.1.2.2. Creation of sustainable value 

The integration of financial and non-financial information enables effective communication of the business 
model and its value-creation process, both with regard to its results and to the short, medium and long-term 
outlook. It provides an overview for partners and stakeholders to make their business decisions with 
sufficient information, as environmental, social and economic aspects are becoming increasingly important. 

The creation of value at Endesa is summarised in the following chart, showing the main figures for 
stakeholders through Endesa's organisation and business model, which are characterised by robust and 
transparent corporate governance and a sustainable strategy that, among other things, prioritises achieving 
the Sustainable Development Goals (SDGs), particularly Goals 7, 9, 11 and 13. 
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2.1.2.3. Sustainable business model 

In recent years, Endesa has developed a sustainable business model, focussing its business strategy on 
meeting the major challenges facing the society in which it performs its activities. The constantly changing 
social, economic and political backdrop we are seeing at present means that Endesa must be constantly 
vigilant, developing specific action plans to better respond to these developments. 

The energy transition towards the decarbonisation and electrification of the current economy, including the 
efficient development of renewable energies abandoning technologies based on fossil fuels without leaving 
anyone behind, is a major challenge that the company faces. The shift towards a decarbonised economy 
has encouraged and required the transformation of the current business model, while generating great 
economic, environmental and social opportunities, contributing to the creation of wealth and employment, 
as well as the improvement of the planet.  

Climate change is the main challenge for all of ENDESA's stakeholders. ENDESA, therefore, recognises 
that it must play a leading role in fighting this challenge. To this end, it is pursuing a business model that 
aims to lead the energy transition, in line with the United Nation's Sustainable Development Goals (SDGs) 
and the objectives of the Paris Agreement. The objective is to meet the challenge of decarbonisation and 
so contain the average increase in global temperatures to below 1.5ºC compared with the pre-industrial 
period, creating shared value for all stakeholders and spreading its sustainability principles and 
commitments throughout the value chain. 

Materiality analysis is very important in Endesa's journey towards an innovative business model that fosters 
the decarbonisation of the sector and whose commitment can be extended to the entire value chain, 
providing an important instrument for establishing the basis of a fair and efficient transformation. Faced with 
the changing interpretation of the concept itself, Endesa has incorporated a dual perspective of materiality, 
identifying the impacts resulting from its activity that have both positive and negative effects on people and 
the environment, and the external environmental, social and governance aspects that might affect the value 
of the company and its financial performance in the short, medium and longer term. 

Furthermore, changes to the environmental, social and governance environment are associated with a 
series of risks that the company must address and manage. This orientation of Endesa's strategy and 
business model to respond to the relevant aspects for its stakeholders means it can manage these risks 
and identify and harness opportunities.  

Bearing this in mind, Endesa has designed its 2023-2025 Strategic Plan considering both its impact and 
the risks and opportunities. This Plan sets out the company's roadmap for achieving the energy 
transformation challenges, participating in the achievement of the Sustainable Development Goals.  

Around 90% of the investments in Endesa's Strategic Plan address SDG 13 (Climate Action) which it 
contributes to through specific actions relating to SDG 7 (Affordable and clean energy), through growth in 
renewable energy capacity; SDG 9 (Industry, innovation and infrastructure), through digitalization of the 
distribution network and SDG 11 (Sustainable cities and communities) and SDG 12 (Responsible 
consumption and production) driving the electrification of energy consumption through the sale of products 
and roll out of charging stations for electric vehicles. This demonstrates the extent to which sustainability is 
integrated into Endesa's business model. For more details see section 2.4.4. The Sustainable Development 
Goals. Furthermore, more than 80% of the investments included in the 2023-2025 Strategic Plan are eligible 
under the EU taxonomy.  
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This strategic plan, which guides the company's activity towards a sustainable business model, is 
complemented by Endesa's sustainability plan. It includes the company's commitments to sustainability, 
including more than 130 quantitative objectives for the 2023-2025 period, with the focus responding to the 
company's purpose, vision, mission and values. 

Through innovation and by implementing the values in our ñOpen Powerò positioning, Endesa is continuing 
to contribute to achieving the United Nations Sustainable Development Goals, promoting solutions to 
reduce environmental impact and meet the needs of its customers and the local communities where it 
operates, while always ensuring the safety of its employees and contractors. 

2.1.2.4. Main business activities 

2-1/2-6 

Endesa, S.A. (hereinafter, ñthe Parentò or the ñCompanyò) and its subsidiaries make up the Endesa Group 
(hereinafter, ñEndesaò). Endesa, S.A. was incorporated on 18 November 1944 and the company's 
registered office is located at Calle Ribera del Loira, 60 in Madrid. It was established with limited liability 
under Spanish law under the name Empresa Nacional de Electricidad, S.A. and changed its name to 
Endesa, S.A. pursuant to a resolution adopted by the General Shareholders' Meeting on 25 June 1997. 
Since that date there has been no subsequent change in its corporate name. 

Its corporate purpose is: the electricity business in all its various industrial and commercial areas; the 
exploitation of primary energy resources of all types; the provision of industrial services, particularly in the 
areas of telecommunications, water and gas and those preliminary or supplementary to the Groupôs 
corporate purpose; and management of the corporate Group, comprising investments in other companies.  

The Company carries out its corporate purpose in Spain and abroad directly or through its investments in 
other companies. 

Endesa's corporate purpose is mainly categorised in section D, division 35 of the Spanish Business 
Classification Index (CNAE). 

Endesa, S.A. and its subsidiaries (Endesa or the "Company") operate in the electricity and gas business, 
mainly in the markets of Spain and Portugal. To a lesser extent, it also supplies electricity and gas in other 
European markets, and other products and services related to its main business. 

The organisation is divided into generation, supply and distribution activities, each of which includes 
electricity and, in certain cases, gas activities and other products and services. 

In view of the areas of business carried on by the subsidiaries of Endesa, S.A., transactions are not highly 
cyclical or seasonal. 


