
Endesa brings science closer to 1,500 girls  
 
STEM (science, technology, engineering and mathematics) qualifications 
will be required for 80% of vacancies to be filled by Endesa in the medium 
term.  
 
To increase the number of female workers in energy sector companies, we need more girls to 
choose technical subjects at school and university. There are two main objectives: to increase 
the participation of women in these jobs; and to make science more attractive to today's girls - 
tomorrow's engineers and scientists.  

 
Last summer, Endesa renewed its agreement with the Ministry of Equality under which the 

company aims to increase the proportion of women in middle management from the current 

32.5% to 40% by 2023; from 18% to 28% in senior management positions and from 6% to 16% 

on the Management Committee. 

The four-year agreement is part of Endesa's Gender Action Plan which aims to increase the 

proportion of women in the workforce, appoint more women to senior positions and ensure salary 

equality.  Several initiatives are under way to achieve this, such as including women in at least 

50% of the company's selection processes and short-listing at least one woman for these 

positions.  

The company is also encouraging women to choose STEM subjects (science, technology, 

engineering and mathematics) through several projects: Orient-T, Girls in ICT; Approaching 

Talent; and Dismantling stereotypes. Thanks to these initiatives Endesa has brought science 

closer to more than 1,500 girls.  

Endesa started to take part in these programmes in 2017 together with the Junior Achievement 

Foundation, through the Orient-T educational project. The initiative is aimed at third-year 

secondary students (14 to 16 years of age) and secondary school teachers and seeks to provide 

a benchmark pace for career guidance by means of a series of events combining presentations 

with inspiring personal and professional stories from company volunteers, as well as practical 

workshops. The programme is designed to raise awareness among young people of the 

employment opportunities opened up by STEM studies and to encourage women to seek 

leadership positions in these areas. It also provides teachers with teaching materials that they 

can use in their schools, which should produce a multiplier effect. The most recent Orient-T study 

shows that after the programme, the number of women opting to study these subjects increased 

by 10%.  

To further close gap between men and women working in the technology industry and in technical 

careers, Endesa has also carried out the Girls in ICT initiative at its headquarters in Madrid. The 

initiative takes the form of one-day sessions in which girls between 14 and 16 years old are 

introduced to the various occupations in the digital area so that they will perceive them as less 

remote, as well as to the job openings that come with technical qualifications. 

To better connect with girls, Endesa created a short story, presented as a comic, about a teenage 

girl who discovers the world of renewable energy and wants to help to make an emissions-free 

city. This is part of the “Bringing Talent Closer” project by the Women Forward Foundation. 

The comic has been distributed in 32 schools in the Autonomous Region of Madrid. 

The imbalance between boys and girls in STEM subjects at school and university has its origins 

in the gender stereotypes that still persist in society and which associate certain characteristics 

according to gender roles. The Dismantling Stereotypes programme sets out to change this 

situation. It is a co-education classroom initiative whereby Endesa, assisted by expert 



psychologists, holds workshops for students and teachers aimed at 'dismantling' gender 

stereotypes and bringing science closer to girls. The programme is for children aged 10 -12 years, 

an age when stereotypes start to become established in social relationships. In 2019, these 

workshops were held in six schools in the Autonomous Region of Madrid and for 2020 the initiative 

has moved to Seville.  

Actions are also being carried out for Endesa employees, with the launch of the HER training 
project, which uses games to highlight the unconscious biases that influence daily decision 
making.  

  
To explore this issue, and to mark this year’s International Women's Day, on Tuesday 10 March 
there will be a performance of the play “Glass Ceiling” in the Auditorium of the Endesa 
headquarters. Produced by Acto Seguido, the work uses humour to explore behaviour and 
stereotypes that hinder the achievement of equal opportunities in the workplace. The play is an 
invitation to reflect, open our minds and analyse ourselves and to raise awareness and reveal the 
invisible barriers that prevent women from moving up in organisations. All employees have been 
invited to see the play, which will also be broadcast by Skype.  

  
Another line of action of the Gender Plan raises the profile of female talent and streamlines career 

development and promotion of women to senior management positions. These efforts include a 

selection of programmes such as such as Women Mentoring and Take the Lead that set out to 

develop, empower and draw attention to women in middle management positions within the 

company. Endesa is also committed to actions that encourage shared responsibility through 

remote work, flexible work schedules and the "Managing children” virtual school, the largest online 

platform for education for fathers and mothers, which is currently being used by more than 600 

employees. 

Endesa received several awards in 2019 for its commitment to gender equality, such as 

Accem's Divem Diverse Women Award 2019, for promoting STEM studies. It was also included 

in the Bloomberg Gender Index for the first time. 

The company has made other voluntary commitments to the Ministry of Equality, among 

which the “More women, better companies” agreement to increase the number of women in 

management positions; participation in the “For a society free of gender violence” initiative and 

the obtaining of the "Equality in the Company" Badge, which the Ministry grants to companies 

that promote gender equality.  

 


